Ottawa’s acclaimed progressive,
non-profit campus and community
newspaper is now publishing its
12th Volume!
In February 2009, the first issue of
The Leveller was published. Since
then, over 65 issues have been
published and over 185,000 copies
have hit the streets to excellent
reception.
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Julia Szwarc
During the week of February 4-10, Free Transit Ottawa challenged Ottawa’s City
Councilors and Mayor to take
the Transit Week Challenge.
The idea was simple: To get the
people who make decisions
about public transit to experience the system firsthand.
To the surprise of the organizers, the majority of Council
chose to participate. Some, such
as Shawn Menard, Laura Dudas,
and Theresa Kavanagh, enthusiastically took the challenge.
Allan Hubley and Jean
Cloutier, Chair and Vice Chair
of the Transit Committee respectively, were initially unresponsive but eventually succumbed to the public pressure
demanding that they take part.
Others, such as Mayor Jim Watson and Barrhaven Councillor
Jan Harder, turned the challenge
down, citing their busy schedules as prohibiting them from
taking transit during the week.
SERVICE ISSUES
Throughout the week many
of the councillors took to Twitter to document their commutes and reported experiences
all too familiar to regular transit
riders. Buses were frequently
late, cancelled, or didn’t stop because they were too full. Stops
were icy and some trips were
exponentially slower by transit.
Overall they encountered a transit system that is unreliable, inconvenient, and not expansive
enough to reach many communities within the city.
Currently, the transit system is designed to get commuters back and forth between
home and downtown — and
even this is done poorly. For
people living on low incomes,
doing shift work, commuting
between suburbs, or trying to
access services and shopping
during off-peak hours, the system is nearly unworkable.
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AFFORDABILITY
Despite being organized
by Free Transit Ottawa, the
issue of affordability rarely
surfaced in the councillor’s
comments during the Transit
Week Challenge. This is not entirely surprising – Ottawa city
councillors make over $90,000
annually and transit fares
would be a nominal expense
for them. While affordability was not one of the barriers
faced by city councillors using
transit, it is a problem for many
people living on a low income.
Under the current model,
43% of OC Transo’s funding
comes from passenger and
‘other’ revenue, with the remainder being covered by municipal contributions and gas
tax funding. This heavy reliance on fare revenue presents a
greater burden on people with
low incomes, since the fare
constitutes a higher percentage
of their income.
OC Transpo fares have
been increasing by 2.5% on
average per year since 2011,
which is significantly higher
than the inﬂation rate of 1.6%.
This also gives us some of the
highest fares in the country.
Council plans to raise fares
again in 2019 for all users, including for the Equipass program which offers approximately half price transit fares for
citizens who have a net income
below $20,998 and who are
not receiving Ontario Disability
Support or transportation benefits from Social Services.
OC Transpo estimates that
a mere 8,800 people in Ottawa
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are eligible for the Equipass, yet
few of them are taking advantage of it. In 2017 just 2,600
passes were sold each month.
This probably because of the
onerous application process. It
requires applicants to provide
information regarding the income of all individuals in their
household, to submit forms in
person or by mail, to wait up
to 30-days to receive approval,
followed by another in-person
visit to receive a Presto card.
So while the Equipass
might provide a welcome discount for a narrowly-defined
group of people living on a
low income in the city, the low
uptake of the pass (and high
costs of administering the program) suggests that it is inadequate for addressing the transit
needs of low income communities in Ottawa.
These issues also raise a
broader question – why should
anyone living in Ottawa have to
pay a fare to use transit?
TRANSIT AS A
PUBLIC SERVICE
There are over 100 municipalities worldwide in which
transit is free, with notable
examples including Dunkirk,
France and Tallinn, Estonia. In
addition to being an egalitarian
social policy, making transit
free to users has the potential to
dramatically increase ridership
and thereby help to reduce carbon emissions, air pollution,
and congestion in the city.
Free transit movements
are gaining traction in both
Ottawa and Toronto, largely
because they have the potential to address both social inequality and environmental
sustainability.
Recent reports that indicate we have a closing 12-year
window to significantly reduce
carbon emissions in order
to prevent disastrous climate
breakdown.
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The Leveller is a FREE monthly
publication and includes a French
language section.
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The city may be able to rationalize its current approach
to transit because, despite population growth, ridership has
declined in recent years. However, it is difficult to blame
citizens for avoiding a system
that is becoming increasingly
expensive while not serving
their needs.

The Leveller is a publication covering
news, current events, and culture at
Carleton University, the University of
Ottawa, the Ottawa/Gatineau region,
and beyond. It provides readers with
a lively portrait of their campuses and
communities and of the events that give
them meaning.
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DEVELOPER INFLUENCE

WET’SUWET’EN NATION
AND ALLIES PROTEST
POLICING AND ATTACKS
Mike Hermida & Tim Kitz
On March 16, a cold but
otherwise sunny Saturday,
approximately 30 people
marched through downtown
Ottawa and dropped a banner
in the Rideau Centre, in solidarity with the Wet’suwet’en
Nation.
The march was a response
to a call to action posted less
than 24 hours before to the
Earth First! Newswire and It’s
Going Down. This “Second
International Call to Action
for Gidimt’en, the Wet’suwet’en & Indigenous Peoples”
called on allies to “step up
for a second International
Day of Action in solidarity
with Gidimt’en Checkpoint,
Wet’suwet’en Frontlines, and
all Indigenous Peoples across
Turtle Island.”
The first day of action
took place on Jan. 8, after
the RCMP unilaterally moved
into Wet’suwet’en territory
the day before, dismantled
the Gidimt’en checkpoint,
and arrested 14 land protectors. The checkpoint was set
up by the Gidimt’en clan of
the Wet’suwet’en to support
the Unist’ot’en camp, which
has denied Wet’suwet’en land
access to pipeline companies
since 2010.
In Ottawa, the first day of
action saw protestors storm
into a government building in
Ottawa and disrupt a speech
to be delivered by Prime Minister Justin Trudeau

The second call to action
denounced
“violent, militarized raids, destruction of
personal property, continued
harassment and threats” from
the RCMP, as well as “defaming and untrue statements by
the government and industry.”
Indigenous Solidarity Ottawa responded by organizing this action. Armed only
with a giant red banner, a
mega-phone and some contagious energy, the crowd of
Indigenous and settler supporters marched from Confederation Park up to and through
the Rideau Centre mall. They
enthusiastically chanted things
like “Respect Indigenous Sovereignty! Water is Life! Water
is Sacred! Stop the pipelines!
Stop the hatred!”
After making a lap of the
mall, the banner was dropped
in a high traffic and high-visibility location, where an impromptu freestyle hip-hop
show was delivered via megaphone, drawing cheers from a
crowd of Saturday shoppers
and mall workers.
Rideau Centre security
showed up, but were ignored
as they could not be heard
over the chanting, cheering
and dancing.
Police were called and
about five or six of officers
showed up and began cutting
down the banner, which —
through some clever negotiations — was given back to the
supporters.
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ADVERTISE WITH THE
LEVELLER NEWSPAPER
Ottawa’s premier
progressive, non-profit
media outlet

FEATURES

2019-2020 VOLUME 12
ADVERTISING RATES
(PRICES PER ISSUE, INCLUDING TAX)

• Progressive coverage of local/regional/
national news and university events, with a
particular focus on arts and culture
• Readership of politically, socially, and
culturally engaged individuals
• Popular community listings page
• French language section:
Les Sans Culottes
• 3,500 copies of each issue published
monthly
• Available online in friendly, readable .pdf
format
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According to a 2017 study conducted by News Media
Canada, 73% of Canadians read their local community
newspaper.
The printed community newspaper is by far the favourite
source of local news and information in communities
large and small across Canada. It remains relevant in
today’s new media landscape to local residents for news,
information and advertising.
The study found that readers are responsive to
advertising content and trust advertising in community
newspapers more than any other medium. Six out of
ten Canadians indicate that newspaper ads are more
desirable than T V ads.
The study further showed that eight of ten Canadian
adults report using traditional media (radio, TV, print).
Compared to 2016, 50% more adults consider traditional
media their main source of news, compared to online
media.
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Note: The Ford government’s Student Choice Initiative in Ontario has made our small graduate student levy optional. This has placed
the newspaper in a potential precarious position where our future revenues remain uncertain. As such, we have scaled back publishing
for Volume 12, but will likely publish a Spring issue.

The Leveller publishes 3,500 copies per issue and has a
vast reach.
We distribute 2,000 newspapers every issue in strategic
locations throughout Centretown, the Glebe, Old
Ottawa South, Old Ottawa East, the Market, Sandy Hill,
Chinatown, Little Italy, Hintonberg, Westboro, and the Hull
sector in Gatineau.
We also distribute 1,500 newspapers every issue at over
100 different locations on multiple campuses, including
Carleton University, the University of Ottawa, Algonquin
College, Saint Paul’s University, and the Université du
Québec en Outaouais (Alexandre-Taché et Lucien-Brault
campuses).
Our distribution techniques are strategic and meant to
maximize consumption and minimize waste. Whereas
other campus and community newspapers drop large
numbers of papers in fewer locations, The Leveller handdelivers 3,500 newspapers in batches of between 5-12
copies to over 300 local businesses, organizations, and
community centres, ensuring that 90% of newspapers
are picked up and read every issue.
Our readership is very diverse in terms of age,
ethnicity and income and tends to be politically and
environmentally conscious.

